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Het earste BrandGenetics sympesium (‘het merk In dé recassie’) vond piaats op 18 januar] 2002, Het

sympoesidm 'intérmal branding’ is ge tweede in de reeks. Het volgende BrandGenetics symposium heeft ais

anderwerp ‘hat merk als business driver' an vingt plaats-op 20 september 2002
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Centraal in bet ideeéngoed van merkenbeleid staat de identitalt (de genetische code) van een merk; aen door

het management gekozen waardepatroon waaraan het merk moet appelieran.

Unfortunatedy, in most companies, internal branding is done poorly, If at ai. While executives recognize the
need to keep people informed about the company's strategy and direction, few understand the need to
convince emgplovees of tha brand'’s powsar - thay take it as a given, What's mare, the people who ara charged
with internal commurscations - HR professionats, typically - don't have the marketing skills to communicate

successiully. Information is dotad out 1o employees in the form of memos, newsletters; and so forth, but It's

naot gesigned 1o convince them of the unigueness of the company's brand. The marketing department might

get invalved once in & while to tell employees about a naw ad campalgn or branding affort. But the intent

usuaily is to tell people what the company 8 doing, not 1o sall them on the deas,

Bron, Colin Mitchell, Harvard Business Review (January 2002),




16:00-17:00 interactieve paneldiscussie

17:00-18:00 Afsiulting en borrel
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